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Consumer Behaviour(Ele-2 (New-23))

Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que-1 Describe process, complexities and issues conducting consumer research in briefly. (20)
OR
Que-1 what is consumer behavior? Discuss the importance and nature of consumer behavior.
Que-2 Discuss in detail the consumer buying process. (20)
OR
Que-2 Describe levels of consumer decision making in briefly.
Que-3  What is perception and attitude? Write a detailed note on attitude change. (15)
OR
Que-3  Explain the meaning of ‘Learning” and discuss the theories of Learning with Examples.
Que-4 Explain the role of culture in consumer behaviour. (15)

OR

Que-4 Discuss the different models of consumer behaviour.
sk sk sk sk sk sk sk sk sk sk sk sk skoskeoske sk sk sk sk sk sk sk sk skoskoskosk



